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Executive Summary
This report presents information about tourism and recreation on the Rocky Boy Reservation and Hill 
County in north-central Montana, and throughout Montana. It offers estimated travel volume and traveler 
characteristics for overnight visitors to Hill County, which was extrapolated from the 2001/2002 Nonresident 
Travel Study dataset, and includes the results of a 2004 Rocky Boy resident attitude survey. This survey 
provides residents  opinions and attitudes regarding tourism and its development in the state and on the 
Reservation, and compares those results with a 2004 statewide survey.
The Rocky Boy resident attitude survey represents responses from a cluster sample of 178 Rocky Boy 
households in October 2004, and a statewide random sample of 410 Montana households in the fall of 
2004. Local Rocky Boy surveyors were used for the door-to-door sampling method on the Reservation, 
while the statewide survey was in the form of a mail back questionnaire.
The following bulleted points offer highlights of the 2001/2002 Nonresident Travel Study for Hill County and 
the state, in addition to the 2004 Rocky Boy and statewide resident attitude surveys. A more detailed 
analysis is found in the remainder of the report.
Nonresident Visitors (2001/2002 Nonresident Survey Data and 2003 Visitor Estimates):
In the year 2003, over four million travel groups visited Montana. Of those, about 91,000 groups 
traveled through the Rocky Boy reservation, and 192,000 drove through Hill County.
Over $1.8 billion was spent statewide in 2003 by nonresident travelers with $12 million being 
spent in Hill County. Statewide this amounts to approximately ^ ,0 4 2  for every Montana resident, 
and $744 for Hill County residents.
A majority (56%) of overnight visitors to Hill County were in Montana primarily for vacation, 
compared to 43 percent at the statewide level.
Ninety one percent of visitors to Hill County had visited Montana before their trip, and 21 percent 
had previously lived in the state.
Nearly half (45%) of Hill County visitors traveled as couples, but many also traveled alone (26%) 
or with family (22%).
For accommodations, overnight visitors to Hill County were more likely than statewide visitors to 
stay in a hotel or home of friend or relative, but were less likely to stay in private or public 
campgrounds.
The largest group (32%) of Hill County overnight visitors had an annual income of $100,000 or 
more, considerably more than statewide visitors (20%).
Nearly one third (32%) of overnight visitors to Hill County found information from private 
businesses to be the most useful information source to plan their trip, followed by the Internet 
(21%).
Vacationers in Hill County were attracted to Montana primarily because of Glacier National Park 
(32%), open space (26%), and visiting family and friends (20%).
Visitors to Hill County spent the largest portion of their money (27%) on restaurants/bars, followed 
by gasoline/oil (25%), and lodging (21%).
Resident Characteristics and Attitudes about Tourism (2004 Resident Attitude Survey):
Respondents from Rocky Boy have resided on the Reservation for 28 years and in the state for 
32 years compared to the statewide respondents who have lived in their community for 24 and in 
the state for 33 years.
Montana natives comprise 89 percent of the Rocky Boy sample.
The largest portion (28%) of Rocky Boy residents earns their household income in the education 
sector.
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The majority (56%) of Rocky Boy respondents feel the tourism industry should have a role equal 
to other Industries in the local economy, and ranked the industry fourth on a list of eight desired 
economic development options.
Nearly half (46%) of Rocky Boy residents work in places that they perceive to supply little or none 
of their products or services to tourists or tourist businesses.
While 25 percent of Rocky Boy respondents have some degree of frequent contact with tourists, 
nearly two thirds (65%) enjoy meeting and interacting with tourists.
Rocky Boy residents do not show as strong of an attachment to their community as do statewide 
respondents.
Most (93%) Rocky Boy respondents feel that the population in the area Is increasing, and of 
those, about half (44%) feel It Is increasing at the right rate, and half (48%) Indicate It Is 
Increasing too fast.
Rocky Boy residents feel that tourism can enhance their quality of life by Improving museums and 
cultural centers, the education system, and job opportunities.
The respondents of Rocky Boy are more supportive of tourism development than statewide 
residents.
Residents of Rocky Boy strongly agree that decisions about tourism development should Involve 
residents of the community, as do statewide respondents
Job opportunities are perceived as the primary advantage of Increased tourism In Rocky Boy, 
while no disadvantage  Is the leading disadvantage.
Strong majorities showed support for preserving Rocky Boy s tribal history, and support a 
recreational resort and tribal management of the ski area.
Pow wow was the major cultural activity that could be shared with visitors, while sundance was 
the main activity residents did not want to share with tourists.
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Introduction
This report is intended to provide an analysis of Rocky Boy and statewide resident attitudes toward tourism 
development, as well as a profile of recent visitors to the Rocky Boy area (Hill County and the Reservation). It 
combines the results of three different studies and is presented in two sections. The first section contains local 
nonresident visitor profiles, as well as profiles for statewide visitors. The visitor profiles were developed using 
research conducted by ITRR throughout 2001 and in the fall of 2002. Data from nonresident travelers spending 
at least one night in Hill County were used for the profile information.
The second section of this report contains an assessment of resident attitudes toward tourism in Rocky Boy. 
This assessment is the result of a survey obtained from households throughout the Reservation in the fall of 
2004. It is provided side by side with the same inquiries collected at the state level in 2004 to provide a 
comparison between resident opinions toward tourism in Rocky Boy and in Montana as a whole.
Information for this report was gathered as part of the Community Tourism Assessment Program (CTAP), 
which is conducted in three Montana communities each year. The Rocky Boy Reservation was selected for the 
2004/2005 CTAP, together with Wheatland County and the City of Helena.
Funding for this research came from Montana s Accommodations Tax. Copies of this report can be 
downloaded from ITRR s web site (www.itrr.umt.edu') at no charge.
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Section 1: The 2001/2002 Nonresident Travel Study
Methodology
Travelers to Montana during the 2001 travel year (December 1, 2000  November 30, 2001) and the fall of 
2002 (October 1 November 30, 2002) were intercepted for the 2001/2002 Nonresident Travel Study. The 
traveler population was defined as those travelers entering Montana by private vehicle or commercial air carrier 
during the study period, and whose primary residence was not in Montana at the time. Specifically excluded 
from the study were those persons traveling in a plainly marked commercial or government vehicle such as a 
scheduled or chartered bus, or semi truck. Also excluded were those travelers who entered Montana by train. 
Other than these exceptions, the study attempted to assess ail types of travelers to the state.
Data were obtained through a mail back diary questionnaire administered to a sample of intercepted travelers 
in the state. During the fourteen month study period, 11,996 questionnaires were delivered to visitor groups 
(Table 1). Usable questionnaires were returned by 4,595 groups, resulting in a response rate of 38 percent. Of 
those groups, 4,082 reported spending the night in Montana. A sub-sample of 100 respondent groups traveled 
through the Rocky Boy Reservation, while 220 drove through Hill County with 82 of them spending at least one 
night in the county.
Table 1: Sample Sizes and Response Rates for the 2001/2002 Nonresident Travel Study
Questionnaires delivered 11,996
Usable questionnaires returned 4,595
Nonresident Travel Study response rate 38%
Overnight visitors 4,082
Nonresidents who drove through Rocky Boy on Hwy 87 100
Nonresidents who drove through Hill County 220
Hill County overnighters (spentat least 1 night in county) 82
A Profile of Recent Montana Visitors
This section presents a profile of Montana visitors from the 2001/2002 nonresident survey. Group 
characteristics are reviewed for both statewide visitors as well as travelers to Hill County (where most of the 
Rocky Boy Reservation overlaps). Profile information for overnight visitors to Rocky Boy is not included due to 
insufficient sample sizes, in addition, please bear in mind that the following visitor profile information for Hill 
County is iDased on a sample of only 82 respondents who spent at least one night in the county.
Group Characteristics
Travel group characteristics for Hill County were obtained from visitors who spent at least one night in the 
county. Tables 2 and 3show several differences between the travel groups staying overnight in Hill County and 
throughout Montana.
-
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Table2: Reasons forTraveling to Montana
Hill County Statewide
Ail
Reasons*
Primary
Reason**
All
Reasons*
Primary
Reason**
Vacation 69% 56% 62% 43%
Visit family or friends 47% 15% 29% 16%
Business 25% 25% 11% 9%
Passing through 13% 4% 34% 26%
Shopping 5% 8% 2%
a h e r 3% 1% 7% 5%
Source: ITRR 2001/2002 Nonresident Travel Study. Hill County overnlghit visitors n 82; statewide all visitors n 4595. 
'Visitors could Indicate more ttian one reason. "Percentages may not add to 100 due to rounding.
Tables: Characteristics of Nonresident Visitors
Group Type 
Couple 
Alone 
Family 
Friends
Family & friends 
Business associates 
Organized group 
Have previously visited Montana 
Have previously lived in Montana 
Nights spent in Montana 
Accommodations used in Montana 
Hotel, motel, B&B 
Home of friend or relative 
Private campground 
Public campground 
Private cabin/2 home 
Rented cabin/home 
a h e r 
Income
Hill County
45%
26%
22%
3%
4%
91%
21%
5.7
53%
25%
9%
8%
1%
3%
Statewide
40%
18%
28%
6%
4%
2%
1%
80%
17%
4.4
47%
17%
14%
10%
4%
2%
6%
Less than $20,000 8% 7%
$20,000 to $39,999 7% 17%
$40,000 to $59,999 20% 25%
$60,000 to $79,999 27% 20%
$80,000 to $99,999 7% 11%
Over $100,000 32% 20%
Place of Primary Residence ND(37%) W A(13%)
WA, MN (8%) CA (7%)
ID (7%) ALB, MN (6%)
CO (5%) ID, ND, W Y(5% )
ALB, OR (4%) CO, OR (4%)
Source: ITRR 2001/2002 Nonresident Travel Study. Hill County overnight visitors n 82; statewide all visitors n 4595. 
Percentages may not add to 100 due to rounding.
Compared to the statewide sample, overnight visitors to Hill County are mostly on vacation or on business 
travel, but fewer are just passing through the county or state This is supported by the Hill County sample
-
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having higher incomes and more of them in staying in hotels. Also, Hill County travelers are repeat visitors to 
Montana by a larger margin than statewide travelers, and stay longer in the state during their trip.
Information Sources
Nonresident travel groups indicated which information sources were used as planning tools for their trip priorto 
arriving in Montana, as well as while they were ws/f/ng Montana. Also, respondents indicated which of the 
sources were most useful to them. A list of nine pre-trip and five Montana information sources was included in 
the questionnaire (Table 4).
Table 4: Travel Information Sources
Hiii County Statewide
Information Sources Used Priorto 
Visitina Montana Aii
Sources*
Most
Useful
Source**
Aii
Sources*
Most
Useful
Source**
The Internet 23% 21% 37% 39%
Information from private businesses 21% 32% 9% 9%
Auto club 17% 19% 23% 24%
National Park brochure 17% 3% 14% 7%
Montana Travel Planner 14% 13% 8% 5%
Chamber or visitor bureau 9% 5% 8% 4%
Travel guide book 5% 2% 10% 8%
Travel agency 3% 2% 4% 3%
1 -800 State travel number 3% 3% 1% 1%
None of the sources 50% n/a 41% n/a
information Sources UsedWhiie 
Visitina Montana
Highway Information signs 30% 54% 32% 27%
Brochure racks 27% 15% 24% 17%
Service person (motel, restaurant, gas 
station, etc.) 26% 20% 29% 26%
Visitor Information center 11% 9% 22% 24%
Billboards 5% 2% 12% 5%
None of these sources 47% n/a 39% n/a
Source ITRR 2001/2002 Nonresident Travel Study. Hill County overnlghit visitors n 82; statewide all visitors n 4595. 
'Visitors could Indicate more than one Information source. "Percentages may not add to 100 due to rounding.
Regarding information sources used priorto visiting Montana, there are several differences between the two 
groups. The Hill County group used the Internet considerably less than statewide respondents; both when 
comparing all sources and the most useful source. Conversely, the Hill County sample used information from 
private businesses substantially more than statewide respondents. Furthermore, a couple of differences 
emerge between the groups in relation to information sources used while visiting Montana. Highway 
information signs were the most useful information source for the Hill County group by twice the margin than for 
the statewide sample. However, the statewide group found visitor information centers more useful by a much 
larger degree than Hill County visitors.
Montana Attractions and Activities
Respondents who indicated that one purpose for their trip was vacation were asked what attracted them to 
Montana as a vacation destination. They were asked to check all pertinent attractions, and then indicate one 
primary attraction (Table 5). In addition they were asked about various recreation activities in which they 
participated (Table 6).
= = 
Table 5: Attractions of Montana as a Vacation Destination
Hiii County Statewide
Attractions* Primary
Attraction**
Attractions* Primary
Attraction**
Open space 41% 26% 29% 11%
Glacier National Park 34% 32% 21% 16%
Mountains 34% 7% 35% 10%
Visiting family and friends 23% 20% 17% 13%
RIvers/lakes 13% 1% 24% 1%
Wildlife 13% 20% 1%
Hiking 10% 13% <1%
Yellowstone National Park 10% 31% 20%
Norttiern Great Plains 9% 1% 6% <1%
Ottier Montana tilstory 8% 8% 3%
Camping 6% 2% 14% 2%
Native American culture 6% 2% 6% 1%
Lewis and Clark 5% <1% 7% 1%
FIstiIng 3% 11% 4%
Special events 2% 1% 5% 4%
Hunting 1% 2% 3% 5%
Ottier 9% 6% 7% 7%
Source: ITRR 2001/2002 Nonresident Travel Study. Hill County overnlgtit visitors n  
'Visitors could Indicate more ttian one attraction. "Percentages may not add to 100
■82, statewide all visitors n 4595. 
due to rounding.
Tables: Recreation Activity Participation
Hiii County* Statewide*
Stropping 42% 37%
Day tilking 40% 26%
Camping (developed area) 29% 19%
Visiting ottier tilstoric sites 24% 23%
Wildlife watctiing 22% 29%
Gambling 19% 8%
Picnicking 17% 22%
FIstiIng 16% 13%
Special event/festivals 15% 9%
Visiting museums 15% 16%
Nature studies 12% 9%
Visiting Lewis and Clark sites 12% 13%
Visiting Native American sites 9% 12%
Golfing 7% 5%
River floatlng/rafting 6% 5%
Camping (primitive areas) 4% 8%
Backpacking 2% 3%
Canoelng/kayaking 1% 3%
Road/mountaIn biking 1% 5%
Salllng/wlndsurfing 1% <1%
Motor boating 3%
Off-road/ATV 2%
Sporting event 3%
Water skiing 1%
Source: ITRR 2001/2002 Nonresident Travel Study. HIII County ovemlgtit visitors n 82; statewide all visitors n 4595.
'Visitors could Indicate more ttian one activity.
-
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Looking at the attractions of Montana list, Hill County respondents preferred Glacier National Park, open space 
and visiting family and friends more than the statewide group. On the other hand, statewide respondents were 
more attracted to Yellowstone National Park. Furthermore, the Hill County sample participated in day hiking, 
camping in developed areas, and gambling to much higher degrees than the statewide group.
Economic Characteristics
Information about the number of visitors to an area and how much they spend during their visit is useful for 
planning purposes. While the preceding travel group characteristics are based only on groups who spent et 
least one night in Hill County or the state, economic information represents all groups who spent money in the 
county or state whether they stayed a night or not (Table 7).
Table?: Expenditures of Nonresident Travelers
Distribution of Expenditures Hill County Statewide
Restaurant, bar 27% 21%
Gas, oil 25% 22%
Lodging, campgrounds, etc. 21% 13%
Retail sales 12% 21%
Groceries, snacks 9% 7%
Misc. expenses, licenses, fees 5% 4%
Auto rental and repair, transportation 1% 7%
Guides, outfitters -- 4%
Total expenditures in sample area, 2003 $12,172,000 $1,874,000,000
Totai travel groups to sample area, 2003 192,000 4,177,000
Total travel groups through Rocky Boy (on Hwy. 87) 91,000
Travel group size (persons) 2.4 2.3
Popuiation (2003) 16,350 917,621
Per capita expenditures insampie area $744 $2,042
statewide all visitors n 4595. Boonomic information updated 01/21/05; percentages may not add to 100 due to rounding.
Differences in expenditure distribution show that Hill County visitors spend a larger portion of their money on 
restaurants/bars and lodging than statewide visitors. This is plausible considering Havre is at the crossroads of 
the two major highways (87 and 2) in Hill County. Furthermore, Hill County visitors spend slightly more in 
miscellaneous expenses which could be due to higher rate of gambling participation as seen in Table 6.
But the statewide visitors spend considerably more on retail items, which seems reasonable considering there 
are fewer retail outlets in Hill County. Lastly, expenditures per capita for the statewide sample are nearly three 
times the amount of the Hill County figure. This is likely due to travelers staying in Hill County for only part of 
their Montana trip, thus accounting for only part of their Montana trip expenditures.
 ̂ U.S. Census Bureau, 2005. Montana County Population Estimates: April 1, 2000 to July 1, 2002. 
<httD://eire.census.aov/DODest/data/counties/tabies/CG-EST2002/CG-EST2002-01-30.DhP> Accessed January 7, 2005.
6
= 
Section 2: The Resident Attitude Study
Methodology
In an effort to help understand how residents feel about tourism and its impacts, a resident attitude survey was 
conducted. In the fail of 2004, a booklet-style questionnaire was administered to a sample of Rocky Boy tribal 
residents. A similar survey (although lacking Rocky Boy specific questioning) was also distributed to a 
statewide sample during the same period and those results are reported here as well.
The Rocky Boy CTAP committee considered a standard mail back questionnaire unsuitable for the Rocky Boy 
Reservation survey due to several limitations (e.g., the lack of a complete and current tribal address list, cultural 
considerations, anticipated low response rate, etc.). instead, the survey administration followed a multistage 
cluster sampling process^. Under this method the popuiation centers within six main districts of the Reservation 
were sampled (Table 8). Each district had a local tribal surveyor who randomly selected households to 
participate, in addition to explaining the purpose of the survey, the surveyors would clarify any parts of the 
questionnaire respondents might not have understood. Questionnaires were either completed while the 
surveyor was there or were picked up later by the surveyor. For a copy of the survey instrument, please see 
Appendix A.
The Rocky Boy CTAP committee also determined that weekdays provided the best opportunity for survey 
respondents to be home, and that eight hours of total surveying time would provide enough time for sufficient 
coverage of the survey area. Not knowing the exact length of time it would take to distribute the questionnaires, 
each surveyor was given 50 questionnaires and surveyed in their respective districts during the period October 
6-12, 2004.
Tables: Rocky Boy Reservation Survey
General surveying areas Completed
questionnaires
Agency 40
Azures 21
Bonneauvllle 14
Box Elder 39
Buttercup 46
Haystack 18
Total 178
As with any type of survey, cluster sampling has its limitations. Sampling error can occur when selecting 
clusters (districts in this case), as well as designating the areas to sample within the clusters. Thus, in an effort 
to reduce sampling error it was determined that each district would be represented. However, in order to 
secure larger district samples (and overall sample), surveyors were required to sample the most populated 
area of their districts. This type of sampling runs the risk of representing the views of these townspeople, but 
not the views of more rural residents.
The survey sequence for the 2004 statewide study followed Dillman s Tailored Design MethocP and included a 
random sample of 1,000 Montana households"'. The study was initiated by mailing a pre-survey notification 
letter which informed recipients of the upcoming survey. A week later, the first round of questionnaires were 
mailed to the same households, along with a cover letter from ITRR detailing the purpose and nature of the 
study.
 ̂Babbie, Earl, 2001. The Practice of Social Research ed. Wadsworth, Belmont, CA.
 ̂Dillman, Don A, 2000. Mali and Internet Surveys: The Tailored IDesign Method. John Wiley & Sons, Inc. New York, NY. 
The sample of 1,000 random household addresses was purchased from Survey Sampling, Inc: Fairfield, 01.
-
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One week following the questionnaire mailing, a postcard was sent to all selected households. This served the 
dual purpose of thanking respondents for their efforts if they had already returned their questionnaire, and 
reminded those who had set it aside to complete it and return it in the postage-paid return envelope. Aftertwo 
more weeks, replacement questionnaires were sent to those households that tiad not yet responded to the first 
questionnaire mailing. Included this time was a different cover letter addressing some concerns respondents 
may have had that kept them from responding. The cut off day for accepting returned questionnaires was four 
weeks following the last mailing.
A non response bias check was not conducted at the conclusion of the statewide sampling effort. Such bias 
checks often take the form of a telephone interview to determine if those in the sample who did not respond to 
the questionnaire differ on key issues from those who did respond. In this case, the key questions where 
opinions may have differed involve statements of support for tourism development. These key questions could 
only be answered after considering other questions asked in the survey. It was therefore not possible to 
develop a condensed telephone non response questionnaire.
The reader is cautioned to bear in mind that the statewide results presented are the opinions of 47 percent 
(410 households) of Montana residents polled (Table 9). It is assumed that respondents did not differ from non­
responders in their opinions.
Because the age distribution of the Rocky Boy and statewide respondents differed from the 2000 Montana 
census estimates of age groups^, responses were weighted to more closely reflect the population of Montana 
for both surveys. The results presented in this report reflect the adjusted dataset, with the exception of the 
open ended questions and respondent demographics.
Table9: Montana Resident Attitude Survey Sample Size
Statewide
Original sample size 1,000
Undeiiverabie questionnaires 125
Deliverable questionnaires 875
Completed questionnaires 410
Response rate 47%
Rocky Boy Resident Attitudes
When a community pursues tourism as a development strategy, the goals of that effort can often include an 
improved economy, more jobs for local residents, community stability, and ultimately, a stable or improved 
quality of life for the community s residents. On the other hand, negative impacts can also result from tourism 
development strategies that are not carefully considered. Understanding residents  perceptions of the 
conditions of their surroundings and tourism s influence on those conditions can provide guidance toward 
appropriate development decisions.
Residents of an area may hold a variety of opinions about tourism and other forms of economic development. 
They may have both positive and negative perceptions of the specific effects of tourism. Attitudes and opinions 
are good measures for determining the level of support for community and industry decisions. The resident 
attitude questionnaire addressed topics that provide a picture of perceived current conditions and tourism s 
potential role in the community.
Respondent Characteristics
In this section, several respondent demographic details are reported for Rocky Boy residents and the statewide 
respondents. In Table 10, respondents indicated their age, gender, residency and employment status.
^U.S. Census Bureau, 2004. Table QT P1 Age Groups and Sex, 2000.
<<http://factfinder.census.aov/servlet/QTTable7aeo id 04000US30&ds name DEG 2000 SF1 U&gr name DEG 2000 SF1 U QTP1& 
lana en& sse on»Accessed December 1, 2004.
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Table 10: Respondent Characteristics
Rocky Boy Statewide
Age and Gender Characteristics
Average age 37 years 48 years
Minimum age 18 years 23 years
Maximum age 72 years 96 years
Percent male 33% 55%
Percent female 67% 45%
Residency Characteristics
Born In Montana 89% 52%
Mean years lived In Montana 32 years 33 years
Mean years lived In community/Reservation 28 years 24 years
Rural, out-of-town community n/a 34%
Urban, In-town community n/a 66%
Community Residency
10 years or less 9% 32%
11 to 20 years 18% 15%
21 to 30 years 37% 18%
31 to 40 years 21% 16%
41 to 50 years 9% 10%
51 to 60 years 4% 5%
61 years or more 1% 4%
Employment Status
Employed 57% 68%
Retired 6% 20%
Homemaker 8% 7%
Unemployed 29% 6%
Mean household employment (persons) 2.0 1.5
Source of Household Income*
Education 28% 16%
Construction 12% 12%
Health care 11% 23%
Forestry or forest products 7% 4%
Professional 7% 30%
Transportation, communication or utilities 7% 8%
Services 6% 16%
Agriculture 5% 12%
Clerical 4% 7%
Restaurant or bar 4% 8%
Finance, Insurance or Real Estate 3% 6%
Retail/wholesale trade 2% 15%
Armed Services 1% 3%
Manufacturing 1% 8%
Travel Industry 1% 3%
Other** 14% 21%
•Respondents could check more than one response since households can earn Income from more than one source. "Twenty five of the Rocky Boy 
resdents selected the other  category; the most common response was college student (6), followed by government worker (4), law enforcement and social 
services (2 each). N 178.
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Compared to the statewide sample, Rocky Boy respondents were younger and had a higher percentage of 
females. In addition, higher percentages of Rocky Boy residents than statewide respondents were born in 
Montana, had much higher unemployment, were more likely to work in education, but had less employment in 
health care and professional occupations.
Tourism and the Local Economy
The local economy and the role tourism and the travel industry should have in it were key issues addressed in 
the survey. Residents were asked how important a role they felt tourism should have in their community s 
economy, and whether their employment was dependent on tourism (Table 11). In addition, they ranked 
industries on a scale from 1 (most desired) to 8 (least desired) indicating which they felt would be most 
desirable for their community (Table 12).
Table 11: Role of and Dependency on Tourism
Rocky Boy Statewide
Role of Tourism in the Local Economy 
No role 
A minor role
A role equal to other industries
A dominant role
Employment’s Dependency on Tourists for Business
My place of work provides the maioritv of its 
products or services to tourists or tourist 
businesses.
My place of work provides part of its products or 
services to tourists or tourist businesses.
My place of work provides none of its products 
or services to tourists ortourist businesses.
I currently do not have a job
6%
14%
56%
24%
10%
23%
23%
43%
3%
23%
58%
16%
6%
30%
36%
28%
Percentages may not add to 100 due to rounding. Rocky Boy n 178, statewide n 410.
Table12: Desirability of Economic Development Alternatives
Rocky Boy Statewide
Rank Mean* Rank Mean*
Services 1 2.53 1 3.12
Technology 2 3.61 2 3.30
Manufacturing 3 4.15 4 4.28
Tourism and recreation 4 4.34 6 4.44
Agriculture 5 4.36 3 3.73
Retail/wholesale trade 6 4.41 5 4.34
Wood products 7 5.36 7 5.86
Mining 8 6.90 8 6.72
* Scores represent the mean of responses measured on a scale from 1 (most desired) to 8 (least desired). Rocky Boy 
n 178, statewide n 410.
Taking both of these tables together sheds light on both similarities and differences between the two 
respondent groups. For instance, strong majorities in both samples feel the role of tourism in the local economy 
should be equal to other industries or even dominant. Similarly, about one-third of both groups believe their 
place of work provides at least part or the majority of its products or services to tourists or tourist businesses. 
Finally, the respondent groups found some agreement on the desirability of several economic development
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options; however, Rocky Boy residents were more favorable toward tourism and recreation while the statewide 
residents ranked agriculture higher.
Interactions with Tourists in the Community
The extent of interaction between tourists and residents can affect the attitudes and opinions residents hold 
toward tourism in general. In turn, an individual’s behavior may be a reflection of those same attitudes and 
opinions. Respondents were asked questions to determine the extent to which they interact with tourists on a 
day-to-day basis as well as how they enjoy those interactions (Table 13).
Table 1 3 :1 nteraction with Tou rists
Rocky Boy Statewide
Frequency of Contact with Tourists Visiting Community
Frequent contact 8% 10%
Somewhat frequent contact 17% 23%
Somewhat infrequent contact 30% 36%
Infrequent contact 45% 31%
Attitude Toward Tourists Visiting Community
Enjoy meeting and interacting with tourists 65% 63%
Indifferent about meeting and interacting with 
tourists 29% 34%
Do not enjoy meeting and interacting with 6% 4%tourists
Percentages may not add to 100 due to rounding. Rocky Boy n 178, statewide n 410.
Residents in both groups were somewhat similar overall in their interactions with and attitudes of tourists in 
their communities. Both groups generally have some degree of infrequent contact with tourists, yet enjoy their 
interaction with them when it does occur.
Community Attachment and Change
One measure of community attachment may be the length of time and portion of life spent in a community or 
area. These statistics were reported earlier in the report (Table 10). Other measures may be based on opinions 
that residents have about their community and perceived changes in population levels.
To help assess community attachment, respondents were asked to indicate their level of agreement with each 
of three statements on a scale from 2  (strongly disagree) to +2 (strongly agree). A mean response greater 
than 0 indicates aggregate agreement with the statement in question, and responses with a negative score 
means some degree of disagreement (Table 14). The larger the alDsolute size of the mean the stronger the 
level of agreement or disagreement.
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Table 14: Index of Community Attachment
Rocky Boy Statewide
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I d rather live in my community than 
anywhere else.
9% 25% 43% 23% .45 2% 21% 51% 27% .79
If 1 had to move away from my 
community, 1 would be very sorry to 
leave.
8% 30% 43% 19% .34 1% 22% 49% 28% .82
1 think the future of my community 
looks bright. 15% 34%
43% 8% -.06 3% 28% 59% 10% .45
Index of Community 
Attachment**
.24 .69
Percentages may not add to 100 due to rounding. Rocky Boy n 178, statewide n 410.
'Scores represent mean responses measured on a scale from -2 (strongly disagree) to +2 (strongly agree). 
Index scores are the mean average of the mean scores for the three community attachment statements.
Tablets: Perceptions of Population Change
Rocky Boy Statewide
Population is not changing 5% 
Population is increasing 93% 
Population is decreasing 2%
10%
76%
14%
If you feel the population In your community Is changing, 
how would you describe the rate o f change?
T00 fast 48% 50%
About right 44% 44%
Too slow 8% 6%
Rocky Boy n 178, statewide n 410.
Overall community attachment for Rocky Boy and statewide residents scored positive, suggesting that both 
respondent groups feel attached to their local community to some degree. Yet there was stronger agreement 
among the statewide residents for all three variables.
Strong majorities of respondents in both groups feel that the popuiation in their local areas is increasing. 
Similarly, both respondent samples are somewhat divided over the rate of popuiation change; that is, roughly 
half feel it is too fast, and the other half feel it is about right. According to the IJ.S. Census, the population of the 
Rocky Boy Reservation increased nearly 37 percent from 1990 to 2000®, while Hill County decreased by 5.6 
percent during the same period. The U.S. Census shows that the statewide population increased by 13 percent 
between 1990 and 2000 .
Quality of Life - Current Conditions and Tourism’s influence
The concept of Quality of Life” can be broken down into several independent aspects, such as the availability 
and quality of public services, infrastructure condition, stress factors such as crime and unemployment, and 
overall iivabiiity issues such as cleanliness. When evaluating the potential for community tourism development, 
it is often desirable to get an understanding of residents  opinions of the current quality of life in their
®MT Department of Commerce, Census and Economic Information Center, 2005. Montana Indian Reservation Decennial Census Total 
Resident Population. l~ittp://ceic.commerce.state.mt.us/C2000/PL2000/reservations9000.xls. Accessed 01/21/05.
^MT Department of Commerce, Census and Economic Information Center, 2005. Montana County Decennial Census Resident Population: 
1990 and 2000. lTttp://ceic.commerce.state.mt.us/C2000/PL2000/ctypopbynumericgrowthxls. Accessed 01/21/05.
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community. This approach helps identify existing problem areas within the community, in turn providing 
guidance to planners and decision makers. It is also informative to understand how increased tourism might 
change residents  perceptions of these current quality of life conditions. Such perceptions often define 
residents  attitudes toward this type of community development.
To address this, respondents were asked to rate the current condition of a number of factors that comprise 
their current level of quality of life using a scale ranging from -2 (very poor condition) to +2 (very good 
condition). They were then asked to rate how they believed increased tourism would influence these factors. 
The influence of tourism was rated using a scale o f 1  (negative influence), 0 (both positive and negative 
influence), and +1 (positive influence) (Tables 16 and 17).
Table 16: Quality of Life Current Condition
Rocky Boy Statewide
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Education system 5% 16% 58% 22% .78 2% 21% 56% 22% .74
Traffic congestion 17% 24% 53% 7% .08 19% 31% 37% 13% -.05
Overall community iivabiiity 17% 37% 44% 3% -.20 2% 6% 61% 32% 1.14
Parks and recreation areas 25% 39% 31% 5% -.47 3% 8% 52% 37% 1.14
Cost of living 27% 43% 27% 3% -.64 16% 37% 39% 8% -.13
Emergency services 20% 53% 24% 2% -.65 0% 6% 64% 30% 1.17
Overall cleanliness and appearance 31% 42% 25% 2% -.74 2% 15% 58% 25% .90
Infrastructure 31% 46% 21% 3% .81 4% 14% 70% 12% .72
Museums and cultural centers 37% 45% 18% 0% 1.00 7% 15% 57% 21% .71
Condition of roads and highways 44% 40% 17% 0% -1.11 9% 31% 52% 8% .18
Job opportunities 54% 42% 4% 0% 1.46 24% 43% 28% 5% -.53
Safety from crime 56% 41% 4% 0% 1.48 2% 10% 61% 27% 1.01
Overall Meait* -.64 .58
Percentages may not add to 100 due to rounding. Rocky Boy n 178, statewide n 410.
'Scores represent mean responses measured on a scale from -2 (very poor condition) to +2 (very good condition). The higher the score, the 
better is the perceived condition of the variable. "Overall scores are the mean of the mean scores.
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Table 17: Quality of Life Tourism s influence
Rocky Boy Statewide
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Education system 2% 16% 71% 11% .77 2% 15% 31% 51% .58
Museums and cultural centers 4% 21% 72% 4% .71 1% 9% 83% 7% .89
Job opportunities 13% 16% 68% 3% .57 6% 23% 60% 12% .61
Parks and recreation areas 7% 29% 61% 4% .56 10% 31% 49% 11% .43
Cost of living 11% 22% 50% 18% .48 30% 30% 23% 17% -.08
Overall community Iivabiiity 8% 37% 37% 18% .36 8% 51% 27% 15% .22
Overall cleanliness and appearance 15% 30% 46% 9% .35 13% 40% 36% 11% .25
Infrastructure 14% 28% 41% 17% .32 19% 29% 17% 35% -.04
Conditions of roads and highways 17% 26% 43% 14% .30 28% 34% 28% 10% .01
Traffic congestion 7% 44% 29% 20% .29 62% 24% 7% 8% -.60
Emergency services 10% 44% 33% 12% .26 12% 37% 24% 27% .17
Safety from crime 23% 35% 24% 18% .02 24% 42% 14% 20% -.12
Overall Mean** .42 .19
Percentages may not add to 100 due to rounding. Rocky Boy n 178, statewide n 410.
Scores represent responses measured on a scale from 1 (negative influence) to +1 (positive influence) ; no influence  response not 
included in individual or overall scores. Tfie fiigfier tfie score, tfie more positive tfie perceived influence of increased tourism on tfie condition 
of tfie variable. Overall scores are tfie mean average of tfie mean scores.
Considering both the current condition and tourism s influence on quality of life, several interesting differences 
emerge. All but two of the current condition variables had negative scores for Rocky Boy residents, indicating 
that these items are perceived to be in poor condition. Yet all the variables received a positive score when 
considering tourism s influence upon them, suggesting that Rocky Boy residents see benefits to their quality of 
life with increased tourism. Statewide residents, on the other hand, feel their current quality of life is good and 
that tourism s influence would amount to modest further improvement.
Perceived Connections Between Tourism and Community Life 
Tourism Support
In addition to tourism s perceived influence on quality of life, another method of measuring the degree of 
support for tourism development is to ask respondents questions specific to the tourism industry and about 
interactions with tourists. Respondents were asked to indicate their level of agreement or disagreement with a 
number of tourism related statements. Responses ranged from -2 (strongly disagree) to +2 (strongly agree). As 
before, a positive score indicates agreement, while a negative score indicates disagreement (Table 18).
The perceived lack of connection between tourism development and personal benefit may be one of the main 
obstacles currently facing this type of development in the state, and also a reason for the modest score on the 
Index of Tourism Support by Montana residents. Overall, however, respondents support continued tourism 
promotion by the state even though they may not see a direct economic benefit from these efforts.
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Table 18: Index of Tourism Support
Rocky Boy Statewide
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Tourism increases opportunities to 
meet people of different backgrounds 
and cultures.
2% 13% 69% 15% .81 1% 9% 76% 15% .94
1 support continued tourism promotion 
and advertising to out-of-state visitors 
by the state of Montana.
5% 10% 75% 10% .76 5% 10% 70% 15% .79
1 believe jobs in the tourism industry 
offer opportunity for advancement. 5% 12% 71% 12% .73 12% 36% 50% 2% -.04
Increased tourism would help my 
community grow in the right direction. 7% 12% 65% 16% .72 5% 24% 61% 11% .48
My community is a good place to 
invest in tourism development.
8% 19% 61% 13% .51 4% 20% 65% 10% .57
The overall benefits of tourism 
outweigh the negative impacts. 6% 22% 64% 8% .47 4% 18% 68% 10% .62
Tourism promotion by the state of 
Montana benefits my community 
economically.
8% 25% 56% 10% .35 3% 11% 73% 13% .81
If tourism increases in Montana, the 
overall quality of life for Montana 
residents will improve.
5% 29% 61% 4% .31 11% 46% 40% 3% -.24
If tourism increases in my community, 
my income will increase or be more 9% 37% 46% 7% .05 17% 54% 24% 6% -.53
secure.
1 will benefit financially if tourism 
increases in my community. 8% 44% 41% 7% -.05 19% 54% 21% 6% -.58
Index of Tourism Support** .47 .28
Percentages might not add up to 100% due to rounding. Rocky Boy n 178, statewide n 410.
'Scores represent mean response measured on a scale from -2 (strongly disagree) to +2 (strongly agree). 
The Index of Tourism Support is the overall mean average of the mean scores for each statement.
On the whole, Rocky Boy respondents show more support for tourism than statewide residents. Specifically, 
Rocky Boy residents shared much more agreement than the statewide group about tourism jobs offering 
advancement opportunities, and that with more tourism the quality of life will improve. These more positive 
perceptions of tourism could help facilitate local efforts in developing tourism related activities.
Tourism Concerns
In addition to asking respondents about their support for tourism, they were queried about some concerns that 
also affect their attitudes and opinions regarding tourism (Tables 19-21). Responses ranged from -2 (strongly 
disagree) to +2 (strongly agree). As before, a positive score indicates aggregate agreement, while a negative 
score indicates disagreement.
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Table 19: Index of Tourism Concern
Rocky Boy Statewide
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1 believe most of the jobs In the tourism 
Industry pay low wages. 3% 28% 60% 9% .43 1% 14% 67% 19% .89
Tourlsts do not pay their fair share for 
the services they use. 4% 44% 44% 9% .10 3% 38% 38% 21% .34
Vacationing In Montana Influences too 
many people to move to the state. 6% 42% 50% 2% .00 4% 45% 38% 13% .10
In recent years, Montana Is becoming 
overcrowded because of more tourists. 8% 58% 30% 1% -.35 8% 60% 23% 9% -.36
My access to recreation opportunities Is 
limited due to the presence of out-of- 7% 68% 21% 4% .54 9% 61% 22% 8% -.42
state visitors.
Index of Tourism Concern** -.07 .11
Percentages might not add up to 100% due to rounding. Rocky Boy n 178, statewide n 410.
'Scores represent mean response measured on a scale from -2 (strongly disagree) to +2 (strongly agree). 
The Index of Tourism Concern is the mean of the mean scores for each statement.
Montana has a rich land heritage that appeals to residents and visitors alike. A large part of Montana s 
attraction is related to its natural environment and residents are usually sensitive with respect to how this 
resource is treated. In the following two tables, respondents were asked to express their agreement or 
disagreement with several statements related to land use issues, and tourism related decision-making.
Table20: Land Use Concern
Rocky Boy
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I would support land use regulations 
to help manage types of future growth 
In my community.
There Is adequate undeveloped open 
space In my community.
I am concerned with the potential 
disappearance of open space In my 
community.
4%
8%
6%
13%
18%
23%
63%
64%
57%
21%
10%
14%
.83
.52
.49
4%
10%
6%
12%
29%
33%
64%
54%
38%
20%
8%
23%
.83
.23
.41
Index of Land Use Concerrf* .61 .49
Percentages might not add up to 100% due to rounding. Rocky Boy n 178, statewide n 410.
'Scores represent mean responses measured on a scale from -2 (strongly disagree) to +2 (strongly agree). 
The Index of Land Use Concern is the mean of the mean scores for each statement.
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Table21: Tourism-related Decision-making
Rocky Boy
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It is important that residents of my 
community be involved in decisions 
about tourism.
Decisions about how much tourism 
there should be in my community are 
best left to the private sector.
5%
22%
6%
54%
57%
19%
32%
4%
1.05
.70
1%
16%
2%
57%
61%
22%
36%
6%
1.30
-.54
Overall Mean* .18 .38
Percentages might not add up to 100% due to rounding. Rocky Boy n 178, statewide n 410. 
'Scores represent responses measured on a scale from -2 (strongly disagree) to +2 (strongly agree). 
Overall scores are the mean of the mean scores.
Regarding concerns over tourism, Rocky Boy residents seem less worried about potential low wages with 
tourism jobs and tourists not paying their fair share for the services they use than statewide respondents. In 
addition, the Rocky Boy group had a negative overall score indicating less concern over tourism than the 
statewide group. Concerning land use issues. Rocky Boy residents expressed more concern than statewide 
respondents, though they also expressed less concern for tourism-related decision-making than the statewide 
group.
Advantages and Disadvantages of Tourism Development
To further clarify the perceived benefits and costs of tourism development, respondents were asked what they 
thought would be the top advantages and disadvantages of increased tourism in their community. These were 
open ended questions where respondents provided their thoughts in their own words. The responses were 
then assigned to general categories to facilitate comparison (Tables 22 and 23).
Table22: Advantages Associated with increased Tourism
Rocky Boy
Number of 
Responses*
Percent of 
Respondents
Job opportunities 56 31%
Economic growth 36 20%
Exposure of Rocky Boy culture 14 8%
None 6 3%
Cultural exchange 3 2%
Good publicity for Rocky Boy 3 2%
Exposure to Rocky Boy landscape 2 1%
Less drug and aicohoi abuse 1 1%
Keep younger people out of trouble 1 1%
Keep younger people working outdoors 1 1%
 Respondents couid offer more than one suggestion (respondent n 122).
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Table 23: Disadvantages Associated with Increased Tourism
Rocky Boy
Number of 
Responses*
Percent of 
Respondents
None 13 7%
More people, traffic 12 7%
Increased crime 7 4%
Overcrowding of facilities 6 3%
Vandalism 6 3%
Embezzlement 4 2%
Tribai council getting involved 4 2%
impact on environment 3 2%
Stress on roads, infrastructure 3 2%
invasion of privacy 2 1%
Losing some of Rocky Boy culture 2 1%
Non natives taking job opportunities 2 1%
Disrespect of culture 1 1%
Rocky Boy people will not benefit 1 1%
White people drinking on Reservation 1 1%
 Respondents could offer more than one s uggestion (respondent n 9
Expectedly, the main advantages and disadvantages of increased tourism followed a similar pattern as in other 
recent resident attitude surveys around Montana. Job opportunities and economic growth are the major 
benefits residents anticipate with increased tourism, while more people/traffic and no disadvantages are the 
main disadvantages.
Questions Specific to Rocky Boy
The Rocky Boy CTAP committee was given the opportunity to include questions specific to the region on the 
resident attitude questionnaire. The responses to these questions and other community specific items are 
reported below (Tables 24-31). Several of the questions were open-ended and the responses were grouped 
together into relevant themes.
To get an understanding of what Rocky Boy residents think about various tourism-related issues, respondents 
were asked about the following statements where they were ranked according to their level of agreement or 
disagreement (Table 24). Responses ranged from -2 (strongly disagree) to +2 (strongly agree); a positive score 
indicates agreement while a negative score indicates disagreement
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Table24: Tribal History and Reservation Recreation
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It Is Important that tribal history of Rocky Boy Is 
preserved for future generations. 1% 2% 6% 10% 81% 1.66
1 would support the development of a tribal museum 
to preserve Rocky Boy’s tribal history. 3% 2% 9% 19% 67% 1.46
1 would support a year round recreational resort In
Pah-Nah-To Park that could Include lodging, food 
services, rentals, etc.
3% 4% 20% 25% 49% 1.13
1 would support the Tribe takin g over management of 
the Bears F^w ski area. 11% 2% 18% 15% 54% .99
Percentages might not add up to 100% due to roinding. N 178.
'Scores represent responses measured on a scale from -2 (strongly disagree) to +2 (strongly agree).
Table 25: Cultural Activities to Share with Visitors
Number of 
Responses*
Percent of 
Respondents
Pow wows 100 56%
Dancing, round dance 37 21%
Sweats 20 11%
Handgames 8 4%
Teepee demonstrations, teepee camping 6 3%
Arts and crafts 3 2%
Beadwork 3 2%
Storytelling 3 2%
All 2 1%
'Respondents could offer more than one suggestion (n 155).
Table 26: Cuiturai Activities Not to Share with Visitors
Number of Percent of
Responses* Respondents
Sundances 65 37%
Ceremonies 34 19%
Sweats 22 12%
Ghost dance 11 6%
Pipe smoking, peyote meetings 7 4%
Giveaway dance 6 3%
Horse dance 4 2%
All should be shared 3 2%
Burial 2 1%
'Respondentscould offer more than one suggestion (n 140).
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Table 27: Cultural Sites to Share with Visitors
Number of 
Responses*
Percent of 
Respondents
Pow wow sites 31 17%
Mountains 25 14%
Chief Rocky Boy s gravesite 16 9%
Baidy Butte 13 7%
None 12 7%
Aii 8 4%
Camp Crier 5 3%
Square Butte 3 2%
Round house 2 1%
BeaverCreek 2 1%
•Respondents could offer more than one suggestion (n=12^. 
Table 28: Cuiturai Sites Not to Share with Visitors
Number of Percent of
Responses* Respondents
Sundance grounds 51 29%
Baidy Butte 19 11%
Sacred areas 14 8%
Aii 10 6%
None 9 5%
Burial sites 8 4%
Ceremonial sites 7 4%
Native American Church 5 3%
Fishing sites 2 1%
Waterfall 1 1%
•Respondents could offer more than one suggestion (n 108). 
Table 29: Financing a Tourism and Recreation Program
Number of Percent of
Responses* Respondents
Grants 44 25%
Casino money 11 6%
Tribal Council payout 11 6%
Fundraising 10 6%
Tribal funding 8 4%
Selling arts and crafts 3 2%
Tourist tax 3 2%
Selling videos, calendars ofmountains 2 1%
investments 1 1%
•Respondents could offer more than one suggestion (n ffi).
20
-
’ 
= 
= 
Table 30: Tourism Industry
Would you be interested in working in Rocky Boy s Yes No
tourism industry? 63% 37%
Table 31: Tourism Workshop
Would you attend a workshop to help you start a Yes No
tourism related business? 67% 33%
These Rocky Boy specific questions help to give insights into residents  perceptions of local tourism-related 
questions. Overall, it seems that residents value the Rocky Boy s historical and cultural roots and feel there is a 
need to preserve it for future generations in a tribal museum. Furthermore, tribal residents show strong support 
for a recreational resort as well as having tribal management over the Bears Paw ski area. Residents also 
show that many cultural activities and sites could be shared with visitors to the area; however, they also list 
many other cultural activities that should not be shared with tourists. Interestingly, some of the same cultural 
activities and places are listed as both to be shared and not shared with visitors, suggesting there may be 
some division among Rocky Boy residents concerning what is culturally appropriate to share with others.
Lastly, a majority of respondents indicated they would be interested in local tourism and participate in a 
tourism-related workshop.
Conclusion
As part of the Community Tourism Assessment Program, the Rocky Boy action committee is in a unique 
position to have a discussion with their community about local tourism development. In light of this, the resident 
attitude survey serves as a tool to assist the community in making informed decisions about tourism related 
issues. The following points highlight the main findings from the survey and the nonresident study to help 
provide a context of tourism development potential in and around the Rocky Boy Reservation.
Overall, residents of Rocky Boy express strong support for local tourism. Respondents ranked tourism fourth 
out of eight economic development options in terms of desirability. Similarly, most sampled residents believe 
that tourism should have a role in the local economy at least equal to other industries, if not a dominant role. 
Respondents showed considerable agreement about the advantages of increased tourism (jobs and 
economy), as well as tourism s positive influence on quality of life. Residents also expressed very little concern 
over increased tourism. Taken together, these attitudes suggest that Rocky Boy residents not only look 
favorably toward tourism, but they would like it to play a larger role in the economy and community life.
Looking at nonresident overnight visitors who travel in the Rocky Boy and Hill County area, more than half are 
on vacation while one quarter are traveling for business. This is encouraging for the area considering that these 
types of travelers spend the most on a per day basis than other types of travelers. Furthermore, nonresident 
overnight visitors to the area have high incomes (two-thirds earn at least $60,000; one-third earns over 
$100,000), stay longer than statewide visitors, and more than half stay in hotels. The three largest expenditures 
for these travelers are restaurants, gas and lodging, which accounts for nearly three quarters of every dollar 
they spend.
Considering non economic traveler attributes, the most useful information source while traveling is highway 
signage, and their primary attraction is Glacier National Park, followed by open space. These traveler 
characteristics indicate that there are potential marketing and enterprise opportunities for local residents with an 
interest in travel-related business activities. Bear in mind that nearly half of all nonresident traveler groups in Hill 
County travel through the Reservation on Highway 87.
Both the resident attitude survey and the nonresident study have implications for tourism development in 
Rocky Boy. Because the overall attitudes toward tourism seem positive, development of tourism programs or 
projects would likely find strong community support. Not only does there seem to be tourism business potential, 
but the prospects of increased job opportunities would likely be welcomed in an area with high unemployment. 
This is also supported by the fact that most respondents show interest in participating in a tourism start-up 
workshop, as well as wanting to work in the local tourism industry.
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Finally, Rocky Boy residents have many unique attractions to share with visitors to the area. Their strong 
historical and cultural roots are exceptional to their tribe, while the diverse natural landscape of the Reservation 
ranges from prairie grasslands to forested mountains. However, tribal residents expressed concern over the 
use of the land, and want to make sure that many of their cultural activities and sites are not shared with others. 
This suggests that even though residents have much to offer for tourism development, they also want to be 
very cautious as they proceed to preserve their land and safeguard their culture.
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Resident Attitudes 
Toward Tourism 
in Rocky Boy
Photo by George Bendo
Fall 2004
Institute for Tourism and Recreation Research 
The University of Montana 
32 Campus Drive #1234 
Missoula, MT 59812 1234-

Part 1. Please indicate your involvement in the tourism industry in Rocky Boy and the role you think it 
thould have in the local economy.
1a H ow  m uch contact do you have w ith tourists  visiting R ocky Boy? P lease  0  o n ly  one.
I I Frequent contact | | Somewhat frequent | | Somewhat
contact infrequent contact
I I Infrequent contact
1b W hich  o f the fo llow ing  statem ents  best describes yo ur behavior tow ard  tourists  in R ocky Boy? Please  0  o n ly  
one.
I I I enjoy m eeting and  | | / am indifferent about m eeting  | | / do not enjoy m eeting and
interacting with tourists. and interacting with tourists. interacting with tourists.
1c W hich  o f the fo llow ing  statem ents  best describes yo ur jo b ?  Please  0  o n ly  one.
□  i currently do not | | My place o f work | | My place o f work
have a Job. provides the 
m ajority o f its 
products o r services 
to tourists or tourism  
businesses.
provides at least part 
o f its products or 
services to tourists 
or tourism  
businesses.
□ My place o f work 
provides none o f its 
products o r services 
to tourists or tourism  
businesses.
Id C om pared to  o ther industries, how  im portant a role do you th in k  tourism  should  have in R ocky Boy? P lease  0
o n ly  one.
[__ 1 No role [__ 1 A m inor role □ A role equal to [__ 1 A dom inant role
other industries
^e W h at typ es  o f econom ic  d eve lopm ent w ou ld  you like to see in R ocky B oy? P lease  ra n k  o p tio n s  1 th ro u g h  8, w ith  
1 b e in g  th e  m o s t d es ired .
Agricu lture........................
M anufacturing.................
M in ing................................
RetailAA/holesale Trade.
Services (health, education, etc.
Technology.....................................
Tourism /R ecreation ....................
Wood Products..............................
I f  In y o u r opin ion , how  is the  population  changing in R ocky B oy? P lease  0  o n ly  one.
I I Population is not changing  I I Population is increasing  I I Population is decreasing
 (p lease sk ip  to P A R T 2)
1g If you fee l the  population  o f R ocky B oy is chang ing , how  w ould  you describe the  change?  Please  0  o n ly  one.
I I Too fast I I About right | | Too slow
PART 2. The following questions are specific to Rocky Boy. Please share your thoughts and opinions as 
Ihey will be helpful in making informed decisions for your county.
2a W hat cultural activ ities  could be shared w ith  v is ito rs  to R ocky Boy?
2b W hat cultural activ ities  should not be shared w ith v is itors to  R ocky Boy?
— 
2c W hat cultural sites could be shared w ith  vis itors to  R ocky Boy?
2d W hat cultural sites should not be shared w ith vis itors to R ocky Boy?
2e To  w h at ex ten t do you ag ree /d isagree  w ith  the  fo llo w ing  s ta tem en ts?  P lease  [Zl o n ly  o n e  re s p o n s e  fo r  each Item .
S trongly
D isagree
I would support a year-round recreational resort In Pah-Nah-To Park that could 
Include lodging, food services, rentals, etc.
It Is Important that tribal history of Rocky Boy Is preserved for future 
generations.
I would support the development of a tribal museum to preserve Rocky Boy s 
tribal history.
I would support the Tribe taking over management of the Bear Paw ski area.
S trongly
-2
N eutral
1
A gree
0 1 2□ □ □ □ □
□ □ □ □ □
□ □ □ □ □□ □ □ □ □
-
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2f W ould  you be interested in w orking  in R ocky B oy s tourism  industry?
I I Yes I I No
2g W ould  you attend a w orkshop  to help you s tart a tourism related  business?
I I Yes I I No
2h H ow  should  R ocky B oy finance a tourism  and recreation  program ?
Part 3. Questions concerning quaiity of iife in your community.
3a P lease ind icate  v o u r opin ion  of th e  curren t condition  o f each of th e  fo llo w in a  a u a litv  o f life e lem ents  in 
Rocky Boy. Please  0  o n ly  o n e  re s p o n s e  fo r  each  Item .
Very Poor Poor Good Very Good
Condition Condition Condition Condition Don't Know
Emergency services (police, fire, etc.) □ □ □ □ □
Museums and cultural centers □ □ □ □ □
Job opportunities □ □ □ □ □
Education system □ □ □ □ □
Cost of living □ □ □ □ □
Safety from crime □ □ □ □ □
Condition of roads and highways □ □ □ □ □
Infrastructure (water, sewer, etc.) □ □ □ □ □
Traffic congestion □ □ □ □ □
Overall community livability □ □ □ □ □
Parks and recreation areas □ □ □ □ □
Overall cleanliness and appearance □ □ □ □ □
' 
-
3b P lease ind icate  how  vou th in k  th e  fo llo w in a  e lem ents  o f a u a litv  o f life w ou ld  be in fluenced  if tourism  w ere  
to  increase in Rockv Bov. P lease  IZl o n lv  o n e  re s p o n s e  fo r  each Item .
Negative Both Positive Positive
Infiuence and Negative Infiuence No Infiuence Don't Know
Emergency services (police, fire, etc.) □ □ □ □ □
Museums and cultural centers □ □ □ □ □
Job opportunities □ □ □ □ □
Education system □ □ □ □ □
Cost of living □ □ □ □ □
Safety from crime □ □ □ □ □
Condition of roads and highways □ □ □ □ □
Infrastructure (water, sewer, etc.) □ □ □ □ □
Traffic congestion n n □ n □
Overall community llvablllty n n □ n □
Parks and recreation areas n n □ n □
Overall cleanliness and appearance n n □ n □
3c Please ind icate  y o u r level o f ag reem en t o r d isag reem en t w ith  each  of the fo llo w ing  s ta tem en ts  regard ing  
tourism  in R ocky Boy and in the state o f M ontana. Please  [Zl o n ly  o n e  re sp o n se  fo r  each Item .
I'd rather live In Rocky Boy than anywhere else.
If I had to move away from Rocky Boy, I would be very sorry to leave. 
I think the future of Rocky Boy looks bright.
Strongly
Disagree□□□
Disagree□□□
Agree□□□
Strongly
Agree□□□
Rocky Boy Is a good place for people to Invest In new tourism 
development. □ □ □ □
Increased tourism  In Montana would help Rocky Boy grow In the right 
direction. □ □ □ □
It Is Important that residents of Rocky Boy be Involved In decisions about 
tourism . □ □ □ □
(co n tin u e  on th e  fo llo w in g  page)
3c continued:
P lease ind icate  y o u r level o f ag reem en t o r d isag reem en t w ith  each  of the fo llo w ing  s ta tem en ts  regard ing  
tourism  in R ocky Boy and in the state o f M ontana. P lease  [Zl o n ly  o n e  re s p o n s e  fo r  each Item .
strongly
Decisions about how much tourism  there should be in Rocky Boy are 
best left to the private sector rather than the public sector.
There is adequate undeveloped open space in Rocky Boy.
I am concerned about the potential disappearance of open space in 
Rocky Boy.
Disagree□□
Disagree□□
Agree□□
Strongly
Agree□□
□ □ □ □
1 would support land use regulations to help manage types of future 
growth in Rocky Boy. □ □ □ □
Tourism promotion by the state of Montana benefits Rocky Boy 
economically. □ □ □ □
If tourism  increases in Rocky Boy, my income will increase or be more 
secure. □ □ □ □
1 will benefit financially if tourism increases in Rocky Boy. □ □ □ □
I support continued tourism promotion and advertising to out-of-state 
visitors by the state of Montana.
I believe jobs in the tourism industry offer opportunity for advancement.
□□ □□ □□ □□
Vacationing in Montana influences too many people to move to the state. □ □ □ □
In recent years, Montana is becoming overcrowded because of more 
tourists. □ □ □ □
My access to recreation opportunities is limited due to the presence of out 
-of-state visitors. □ □ □ □
If tourism increases in Montana, the overall quality of life for Montana 
residents will improve. □ □ □ □
Tourism in Montana increases opportunities to meet people of different 
backgrounds and cultures.
Tourists in Montana do not pay their fair share for the services they use.
□□ □□ □□ □□
I believe most of the jobs in Montana s tourism  industry pay low wages. □  □  □  □
The overall benefits of tourism  in Montana outweigh the negative impacts. □  □  □  □
In y o u r op in ion , w h at is the  prim ary advantage o f increased tourism  in R ocky Boy?
' 
3e In y o u r opin ion , w h at is the prim ary d isadvan tage of increased tourism  in R ocky Boy?
PART 4. Please tell us a little bit about yourself. Keep in mind that this survey is completely confidential.
H ow  m any years have you lived in R ocky Boy?
4b H ow  m any years  have you lived in M ontana?
W h at is y o u r age?
W ere  you born in M ontana?  Please  0  o n ly  one.
I I Yes I I No
W h at is y o u r gender?  P lease  0  o n ly  one.
I I Male I I Female
4T W hat is yo ur em p loym ent status? P lease  0  o n ly  one.
1___1 Employed 1___1 Home m aker
[__ 1 Retired 1 1 Unem ployed or D isabled
H ow  m any peop le  cu rren tly  liv ing in y o u r house are  em p loyed?
4h If one o r m ore are em p loyed , p lease use the  list b e low  to  let us know  the  typ e  o f w o rk  held by m em bers of yo ur  
househo ld . P lease \Zl a l l  th a t a p p ly .
I I Finance, Insurance or Real 
 Estate
I I Forestry/forest products 
Health care
I I Agriculture
I I Arm ed services
I I Clerical
Construction□
I I Education
□
I I Manufacturing
I I Professional
Other: 
(Please Specify)
I I Restaurant/bar
I I Retail/wholesale trade
I I Services
I I Transportation,
Communication or Utilities
I I Travel Industry
— 
Please  inc lude  an y  ad d itio n a l co m m en ts  below .
Thank you for your participation!
Please place your completed questionnaire in the 
postage paid envelope and drop it in any mailbox.-

Appendix B: Respondent Comments
Respondents were provided with space at the end of the questionnaire to include their own thoughts and comments.
This was an open ended format with no guidelines as to the topic of the comments, and thus they deal with a wide
variety of issues. The following 34 comments are presented in no particular order. Indecipherable words or phrases
were replaced with [?].”
1. Increase employment to others who need it.
2. Rocky Boy needs to be cleaned up. People need to be fined if they litter. We need a stronger police force. 
People need to stop hating on each other; too much hate on this reservation.
3. Need more jobs.
4. This survey would be helpful if given to everyone.
5. Stop trying to water down our culture. If everything was for the world to see, it would be shown to them. I don't 
mind them coming here and spending their money, but that's as far as it goes.
6. I feel that this could start community development and provide more opportunities for the residents. This would 
be a positive and productive advantage for Rocky Boy.
7. On the Rocky Boy Reservation the councilmen of 2004 have done nothing for our Reservation. There's a lot of 
things that need to be done on our Reservation. We need stuff done for our teenage people (our future) to keep 
them away from drugs and alcohol.
8. Our sweats, Sundances, Horse Dances, Giveaway Dances and so on are not to be put on display. If God 
intended anyone else to know our ways He would have showed them.
9. Tourism could be a good thing if the tight people are put in charge of it. We need to have honest people who 
know about tradition.
10. I think tourism will help our tribe to grow economically and a lot more people will know about the Chippewa-Cree 
tribe.
11. Rocky Boy is somewhat of a Mayberry. We need to make social advances or technological advances. We are 
10-15 years behind current times in some aspects. We need to live for the future, not for the past, but 
memorialize the past.
12. This is a terrific idea.
13. I think this would be a great asset to our community. Educational, it would help clean our mountains. They
need to fix our roads up there, clean up the streams, fix the back roads better.
14. Before we can txing people to visit we need to clean up our community, as well as our act. I think it is very
important that we share our history with outsiders. We had very good leaders like Ivan and Art Raining Bird, and 
John Ruddy Sun Child.
15. I feel to have a successful tourism program, you need to have the right people involved; people who have 
experience in this area. Plus, you really have to see the idea that outsiders could come to our sites and [?] and 
learn and enjoy what we have to of [?]....
16. Tourism is a very good thing; it would benefit the area.
17. Get the roads fixed first. Have the Hot Shot Crews fill in potholes.
18. Build a ski lodge.
19. We need to keep the mountains clean and have more rest areas.
20. I am presently unemployed. My husband is disabled from a car accident and fighting for disability pension and 
my only income is school. We need more jobs. Tourism will help.
21. I strongly disagree with tourism. In my opinion, this will help disintegrate our culture and ceremonies. We'll be 
showcase Indians; our sacred sites and cultures are OURS!
22. Need more jots.
23. To ensure positive and attractive goals for tourists to visit Rocky Boy, there has to be a center open 7 days a 
week. There has to be better quality of safety, like more patrol officers of some sort, guides in all areas of 
tourism, like park guides, hunt [?]....
24. Too long.
25. As long as it is well managed; it should go well and prosper.
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26. Rocky Boy can develop as a great place to live, but done the right way, not by the councilmen. They are, or 
most are, corrupt and only care about themselves. The money should be administered by half outside and half 
inside groups.
27. I think that any type of tourism to Rocky Boy would be beneficial to R.B. for many reasons. We need to expand 
our world and horizons. People need to know what we are about (as Native Americans) and to understand what 
we stand for in this modern world.
28. Too much nepotism, too many family members working on one branch. Aii benefits then go to that one family 
instead of our people who are qualified and have education and are more educated than the people already in 
there.
29. I believe tourism would be just what Rocky Boy people can use to better themselves for there culture.
30. Tribal government and tribal departments need to become more involved in the development of Rocky Boy 
whether it is tourism or not.
31. What I would like to see are improvements within the Tribe, as far as jobs, living conditions. It seems like the 
living conditions are at their worst. Hardly any securities are provided. Road systems are very bad! No 
response from any of the tribal [?]....
32. Past tribal management has been poor and was the cause of business failure. Tribal management needs better 
management skills. Some business failures include Baidy Butte Inn, ski resort. Post Plant, tribal store, casino, 
tribal [?], Dry Fork Farms, Meisne [?]....
33. Classes should be held for recreational vehicle safety, drivers licenses issued and a charge to be made.
License plates issued for RU's. Car drivers licenses issued to underage drivers. An insurance program to be 
started on all these mentioned.
34. Hundreds of tourists visit the Lutheran Church every year; very few pay attention to them. What else do you 
want? Like you're going to pay attention.
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